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2. w42 tiifo] H Es| ol 3ok th 551389 AAIEH (the rates paid by the
licensee for the use of other patents comparable to the patent in suit)
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AAEE] At i 9lof wet A=A, BlufERA Al E (non—exclusive license) 217} v
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4, BSIUNES SRk 2 A B91E 4405 917 52 SHAAE S5 97 5
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A A & (reasonable royalty) & AHsh=t] &S & 4= qlch. E3| @A} E31E slofolA]
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A oligelo] Lhg 4 GO o2 melel} wobd A Hel,
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ol 58] Hovh nhrse Aol whant, sfojdls 7I7te] Aas ARk

8. EdAIE oA, AFA Aar 1 dlA9] 17| % (the established profitability of
the product made under the patent; its commercial success; and its current popularity)

S8t ot Aol 58] Al A A el REEE A uf ey
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P o o] 749 iMOﬂ e}, AR Sefdrgo] Ssjuliel] tiAlEo] vls] Ao =
& "Ag B AT o] Qlths Abde Y = Qlohd W 2O Y] avh AR
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and produced by the licensor; and the benefits to those who have used the invention)

Al sl digt 5319 719 eE wefshe Uol Fasitt, & 53 7% AA7F Al AR
AN M2 FaskA ottt s 7lmol Ale] A Al St A g
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the selling price that may be customary in the particular business or in comparable
businesses to allow for the use of the invention or analogous inventions)

ST AR ok Em ]Il 7RsRE AR Zofoll A el oLl AR T o) AR €

afl B A 5 Q= o] 2 dufrkAol A Apx|Eh= wigolt), A AAnE ATt

ol 9lo1A] Wo] WAt HAR AT o]efF B o]ojo] T2 Mefd e ch E

13, HIEs| 8, AxgA, AR A9 T FalAte] ofel #7835k EAolu TlEk
W e = Zlo 2 A dhdo] o8] 2 o]Q)Ald o] A (the portion of the realizable
profit that should be credited to the invention as distinguished from non—patented

elements, the manufacturing process, business risks, or significant features or
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